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Q2 FY21 Quarterly Results Presentation

The World’s First Omnidata Intelligence Company

About Skyﬁi
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Our vision is to improve visitor experience by
understanding behaviour.
Skyﬁi is a global software and data services
company that transforms the way organisations
collect, analyse and extract value from data.
We process billions of data points monthly,
captured in the physical & digital world to help
businesses better understand and improve the
experiences of millions of customers every day.

OMNIDATA INTELLIGENCE
The practice of analysing multiple data sets to
create a complete understanding of experiences
across the physical and digital world.
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• IO Connect automates the collection, storage
and processing of data from a wide variety of
sources.

IO Insights
BI Dashboard &
Automated Reporting

• IO Insights automates reporting of data
collection in real time including: social, visitor,
behavior, opportunity and WiFi.
• IO Engage provides marketing tools to deliver &
automate content across a number of channels.
• IO Labs is a research and innovation
environment where Skyﬁi’s data science &
strategy teams build the products of tomorrow
and support custom client needs.

IO Engage

IO Connect

Multichannel Marketing
Automation

Data Ingest &
Centralisation

IO Labs
Research & Innovation
Environment

Data Intelligence for
Physical spaces
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• Skyﬁi is fully integrated with the
hardware and software oﬀerings of
the largest tech vendors such as
Aruba, Cisco, Meraki and Ruckus.
• Skyﬁi has experience working with
large volumes of heterogeneous data
sets including: Guest Wi-Fi, 2D and 3D

cameras, People Counting technology,
AI cameras for objection detection,
IoT sensors, weather, sales and social
media data across multiple locations

• Any data source that has an API or is
available in a standard format such as
CSV / Excel, SQL etc can be integrated.
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Global Environment driving
increased demand for
accurate venue analytics
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Key
Highlights
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Increasing adoption of the
OccupancyNow solution across
Skyﬁi customer base
Increasing demand for
video analytics with AI
and machine learning
capabilities

Continued evolution of our
product and service oﬀering
to allow venues to stay
open and operate safely

Integration of the Blix
Acquisition driving new
business opportunities
globally

Skyﬁi expands agreement with Boingo Wireless into Dulles and Reagan
National airports.
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Notable
Contract
Wins
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Skyﬁi has renewed its contract with David Jones Australia foran
additional three year term.

Skyﬁi has signed a ﬁve year agreement with Henry Doorly (Omaha) zoo
in Omaha Nebraska.

Nuﬃeld Health who are a long-term customer of Skyﬁi also renewed
their agreement for an additional three year term
Skyﬁi extended its supermarket chain partnership with RBS and now
has 53 supermarkets under contract, up from 17 in Q1 FY21.

Skyﬁi signed its ﬁrst University customer in Canada, signing up Trent
University who will be utilizing our OccupancyNow solution.
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Diversiﬁed
Revenue Model
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RECURRING REVENUES
● Subscription based model for access to IO platform
● Monthly fees charged on a per venue basis
● Price ranges from $50-$10,000 per venue per month
● Typically contracted on 3-5 terms

NON-RECURRING REVENUES
● Professional services fees relating to Data and
Marketing services
● IO Platform setup and implementation
● Design, deployment and project management
of infrastructure
● Technology includes:
●

Wireless Access Points

●

2D and 3D cameras

●

People Counting sensors

●

Artiﬁcial Intelligence (AI) cameras to monitor
objects such as car, pedestrian and bicycle

●

IoT sensors to detect desk & meeting room
occupancy and climate control
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15%
25%

1
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$11.5m
27%
$1.5m
Undrawn

1. Versus previous period (Q1 FY21)
2. Annual Recurring Revenue (ARR) based on contracted recurring revenues as at the
end of Q1 FY21 - inclusive of temporary suspensions as a result of COVID-19 &
contracted revenues from the acquisition of Blix announced 16th September 2020

al use only

13%
10%

1

1

1. Versus previous period (2H FY20)
2. Operating EBITDA is deﬁned as earnings inclusive of R&D tax incentive grant and
before tax, depreciation, amortisation, non-cash share based payments and acquisition
costs
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12 month

~$23m
$2.0m
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Outlook
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Continued investment
into marketing
activities to continue
to drive quality leads
across all markets

Signiﬁcant focus on
key verticals including
Grocery, Corporate
oﬃces, Universities,
Schools and
Municipalities

Ongoing development
and rollout of new
analytic products, such
as OccupancyNow™, to
drive new revenue
streams

Focus on cash
management and
maintaining our strong
balance sheet position

Drive the extension of
the technology
platform secured via
the Blix acquisition into
oﬀshore markets
focussed on small and
mid-market customers

Continue to pursue
highly complementary
accretive acquisitions
to drive further growth
and broaden our
oﬀering to current and
new customers

Important Notice and Disclaimer
This presentation has been prepared by Skyﬁi Limited (ACN 009 264 699) (Skyﬁi or the Company). The information contained in this presentation is current at the date of this
presentation. The information is a summary overview of the current activities of the Company and does not purport to be all inclusive or to contain all the information that a
prospective investor may require in evaluating a possible investment. This presentation is for general information purposes and is not intended to be and does not constitute a
prospectus, product disclosure statement, pathﬁnder document or other disclosure document for the purposes of the Corporations Act and has not been, and is not required to
be, lodged with the Australian Securities & Investments Commission. It is to be read in conjunction with the Company’s disclosures lodged with the Australian Securities
Exchange.
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The material contained in this presentation is not, and should not be considered as, ﬁnancial product or investment advice. This presentation is not (and nothing in it should be
construed as) an oﬀer, invitation, solicitation or recommendation with respect to the subscription for, purchase or sale of any security in any jurisdiction, and neither this
document nor anything in it shall form the basis of any contract or commitment. This presentation is not intended to be relied upon as advice to investors or potential investors
and does not take into account the investment objectives, ﬁnancial situation or needs of any particular investor which need to be considered, with or without professional
advice, when deciding whether or not an investment is appropriate.
This presentation may contain information as to past performance of the Company. Such information is given for illustrative purposes only, and is not – and should not be relied
upon as – an indication of future performance of the Company. The historical information in this presentation is, or is based upon, information contained in previous
announcements made by the Company to the market.
This document contains certain "forward-looking statements". The words "anticipate", "believe", "expect", "project", "forecast", "estimate", “outlook”, “upside”, "likely", "intend",
"should", "could", "may", "target", "plan" and other similar expressions are intended to identify forward-looking statements. Indications of, and guidance on, future earnings and
ﬁnancial position and performance are also forward-looking statements, as are statements regarding the Company’s plans and strategies and the development of the market.
Such forward-looking statements are not guarantees of future performance and involve known and unknown risks, uncertainties and other factors, many of which are beyond
the control of the Company, which may cause actual results to diﬀer materially from those expressed or implied in such statements.
The Company cannot give any assurance or guarantee that the assumptions upon which management based its forward-looking statements will prove to be correct or
exhaustive beyond the date of its making, or that the Company's business and operations will not be aﬀected by other factors not currently foreseeable by management or
beyond its control. Such forward-looking statements only speak as at the date of this announcement and the Company assumes no obligation to update such information. The
release, publication or distribution of this presentation in jurisdictions outside Australia may be restricted by law. Any failure to comply with such restrictions may constitute a
violation of applicable securities laws.
All references to dollars are to Australian currency unless otherwise stated.
To the maximum extent permitted by law, the Company makes no representation or warranty (express or implied) as to the accuracy, reliability or completeness of any
information contained in this document. To the maximum extent permitted by law, the Company shall have no liability (including liability to any person by reason of negligence
or negligent misrepresentation) for any statements, opinions or information (express or implied), arising out of, contained in or derived from, or for any omissions from this
document, except liability under statute that cannot be excluded.
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