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Initiation of Coverage

The sky's the limit
Skyfii (SKF) is a data intelligence platform built for physical venues, providing data
analytics and marketing software to help physical venues (shopping malls, airports,
universities) use data to measure, predict and influence customer behavior. The
company was founded in 2012 and has grown primarily through organic means (>85% 4-
year revenue CAGR) to become a leader in the venue analytics industry, reporting >600
customers across N. America, Aust/NZ, Africa, S. America, UK, and Europe.
SKF generates the majority of its revenues, gross profit and earnings through its
proprietary IO platform (~55% rev., ~65% gp) which operates via a SaaS (Software-
as-a-Service) business model. The IO platform ingests data from over ~40k devices
across >8,000 physical venues to provide a suite of analytic and marketing tools
to enterprise customers and comprises three components: Connect (data collection),
Insight (analytics) and Engage (marketing). SKF also provides auxiliary consultancy
services (24% rev.) to leverage insights from the data.
While Wi-Fi is the most important data source for the IO platform, a core competitive
advantage is its ability to absorb a vast number of unique data sources (30x), including
BLE (Bluetooth) beacon networks, door-to-people counters, 2D/3D cameras, thermal
imagery, video sources, web and social platforms, POS sales data, weather etc. When
combined and correlated, the IO platform allows physical venue owners and operators a
holistic view of customer behavior including the flow of customer traffic, impact on key
sales events, while providing targeted customer communication for users that opt in to
free internet connectivity.
According to Mordor Intelligence, the global location analytics market was estimated
at US$8.3b in 2017 and is expected to reach US$19.6b by 2023, growing at a CAGR
of +15.3% aided by the competition between online and offline retail and increasing
significance of data analytics for bricks and motor retailers. As this remains an emerging
industry, competition is largely fragmented and typically comprises small private
operators. As such, we believe the industry is supportive of consolidation with SKF likely
to be a participant following the bolt-on acquisitions of Beonic, Wicoms, and Causely over
the previous three years.
SKF’s revenue has been historically derived from the domestic retail vertical (shopping
malls, >50% rev.); however, the company has expanded its use cases to over 10
separate industry verticals in >30 countries. These include municipalities/smart cities,
museums, sporting venues, dept. stores, financial serv., airports, gyms, casinos etc.
We value SKF at $0.30ps, using a sum-of-the-parts valuation methodology, separating
its non-recurring implementation/professional services division and its highly recurring/
margin SaaS (IO platform) business. We are attracted to SKF’s recurring (<1%
customer churn over previous 4 years), high margin (gp margins ~75%) and elevated
revenue growth (+85% four-year rev. CAGR) profile. The company reports limited S&M
spend (~5% of revenue), illustrating large inherent operating leverage as the business
scales (SKF GPAPA margins 67% [+46% rev. growth]). As SKF generates software-like
margins, we believe the stock should be compared to its domestic software peers and
on an EV/revenue basis, SKF trades at a -70% discount to its domestic SaaS peers (SKF
FY20 2.6x, SaaS peers 9.4x), despite elevated organic revenue growth (FY20 SKF +30%
organic growth, Aust. SaaS peers +29%).

For important information, please see the Important Disclosures beginning on page 20 of this document.
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Figure 1: Financial Summary and Forecasts for SKF 

 
Source: Company Reports, Canaccord Genuity estimates 

 

 

Market Cap 42.3 42.3 Share Price 0.15$      

SkyFii (SKF) 42.2$      
Profit & Loss ($m) 2017A 2018A 2019F 2020F 2021F Valuation ratios 2017A 2018A 2019F 2020F 2021F

Recurring 2.1 3.4 5.2 8.5 10.6 EPS (cps) -2.3 -0.7 -0.9 -1.0 -0.2

Services/other 2.1 3.7 5.1 6.9 7.9

Sales Revenue 4.1 7.1 10.3 15.4 18.5 Enterprise Value ($m) 40 41 41 41 39

COGS -1.3 -1.9 -2.9 -4.3 -4.3 EV/Revenue 9.7 5.7 4.0 2.7 2.1

Gross Profit 2.8 5.3 7.4 11.1 14.2 EV/Gross Profit 14.4 7.7 5.5 3.7 2.8

Sales and Marketing -0.3 -0.2 -0.5 -0.9 -1.1 EV / EBITDA (x) -10.8 -170.9 207.3 130.1 19.2

Opex -6.2 -5.3 -6.7 -9.8 -11.0 P/E (x) -6.5 -20.9 -17.0 -15.7 -61.1

EBITDA -3.7 -0.2 0.2 0.3 2.0

D & A -1.1 -2.0 -2.9 -3.0 -3.0 DPS (cps) 0.0 0.0 0.0 0.0 0.0

EBIT -4.8 -2.3 -2.7 -2.7 -1.0 Payout ratio  (%) 0% 0% 0% 0% 0%

Net Interest Expense 0.0 0.0 0.0 0.0 0.0

NPBT -4.8 -2.3 -2.7 -2.7 -1.0 Dupont Analysis 2017A 2018A 2019F 2020F 2021F

Tax expense 0.0 -0.1 0.0 0.0 0.3 Net Profit Margin -119.1% -28.2% -23.8% -17.4% -3.7%

NPAT (Normalised) -4.8 -2.3 -2.7 -2.7 -0.7 Asset Turnover 0.5 0.6 1.0 1.4 1.5

Significant items -0.1 0.3 0.3 0.0 0.0 ROA (%) -60.2% -16.3% -23.2% -24.8% -5.7%

NPAT (Reported) -4.9 -2.0 -2.4 -2.7 -0.7 Financial Leverage 1.3 1.5 1.7 2.6 3.5

ROE (%) -77.0% -23.9% -38.4% -64.3% -19.8%

Gross Profit Margin (%) 67.5% 73.7% 72.1% 71.9% 76.7%

EBITDA Margin (%) -90.0% -3.3% 1.9% 2.0% 11.1% Balance Sheet ratios 2017A 2018A 2019F 2020F 2021F

EBIT Margin (%) -117.8% -31.8% -26.7% -17.4% -5.2% Net Debt (cash) -2.3 -1.5 -1.3 -1.2 -2.8

NPAT Margin (%) -119.1% -28.2% -23.8% -17.4% -3.7% NTA per share ($) 0.0 0.0 0.0 0.0 0.0

Price / NTA (x) 10.5 24.9 86.2 -122.1 1603.0

Cash Flow ($m) 2017A 2018A 2019F 2020F 2021F Shares on issue (m) 245.7 272.9 281.3 281.3 281.3

Operating EBITDA -3.7 -0.2 0.2 0.3 2.0 EFPOWA (m) 213.9 284.9 348.3 348.3 348.3

 - Interest & Tax Paid 0.0 0.0 0.0 0.0 0.3

 +/- change in Work. Cap. 0.4 -0.7 0.2 1.0 1.1 Assumptions 2017A 2018A 2019F 2020F 2021F

 - other 0.9 0.9 0.9 0.0 0.0 Revenue growth 21.6% 73.5% 44.0% 50.0% 20.0%

Operating Cashflow -2.4 0.1 1.3 1.3 3.4 Gross profit margin 67.5% 73.7% 72.1% 71.9% 76.7%

 - Other Capex -0.1 0.0 0.0 0.0 0.0 Opex growth -10.4% -15.1% 31.0% 49.4% 12.9%

 - Development capex 0.0 0.0 0.0 0.0 0.0

-  Intangibles/other -1.6 -1.6 -1.9 -1.8 -1.8 Interim Analysis 2H17A 1H18A 2H18A 1H19A 2H19F

Free Cashflow -4.1 -1.6 -0.7 -0.5 1.6 Revenues 2.4 2.8 4.3 4.7 5.6

-  Ord Dividends 0.0 0.0 0.0 0.0 0.0 Gross profit 1.7 1.9 3.3 3.2 4.2

 - Equity /other 3.7 0.7 0.5 0.5 0.0 EBIT -2.6 -1.3 -1.0 -1.5 -1.2

Net Cashflow -0.4 -0.8 -0.2 0.0 1.6 EBIT margin (%) -108.2% -46.5% -22.3% -32.9% -21.4%

Cash at beginning of period 2.6 2.3 1.5 1.3 1.2 DPS 0.0 0.0 0.0 0.0 0.0

+/- borrowings / other 0.0 0.0 0.0 0.0 0.0

Cash at end of period 2.3 1.5 1.3 1.2 2.8 Board of Directors / Substantial Shareholders

Board of Directors Shareholding %

Balance Sheet 2017A 2018A 2019F 2020F 2021F Wayne Arthur 14.7 5.2%

Cash 2.3 1.5 1.3 1.2 2.8 Andrew Johnson 3.4 1.2%

Debtors 2.2 3.7 3.1 4.6 5.5 Lincoln Brown 0.0 0.0%

Inventory 0.0 0.0 0.0 0.0 0.0 Sue O'Malley 33.3 11.8%

PPE 0.2 0.1 0.1 0.1 0.1 Jon Adgemis 0.4 0.1%

Intangibles 3.3 6.7 5.8 4.6 3.5

Other assets 0.1 0.4 0.3 0.3 0.3

Total Assets 8.1 12.3 10.5 10.8 12.1 Valuation

Deferred Revenue 0.8 2.9 2.3 4.2 6.0 Discounted Cash flow

Trade Creditors 0.8 0.8 1.0 1.5 1.7 Beta 2.0 LT EBIT margins 50.0%

Unearned income 0.2 0.2 0.4 0.4 0.4 Cost of equity 12.5% LT EBIT multiple 14.0

Other Liabilities 0.0 0.0 0.5 0.5 0.5 EFPOWA* 348.3 WACC 12.5%

Total Liabilities 1.8 3.9 4.2 6.6 8.7 Discount period 5 years DCF 0.30

NET ASSETS 6.4 8.4 6.4 4.2 3.5
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Company Profile 

 Skyfii (SKF) is a data intelligence platform built for physical venues, providing data 
analytics and marketing software to help physical venues (shopping malls, airports, 
universities) use data to measure, predict and influence customer behaviour. 

 The company reports >600 customers (~50% retail owners/operators) who have opted 
into its IO platform, with Skyfii converting data (emails/phone numbers) into sales and 
marketing tools that allow venues and their tenants to deliver content direct to 
customers. 

 SKF was founded in 2012 and listed on the ASX in Nov-14 raising $3.5m at an IPO price 
of $0.20ps. The company reports >8,000 venues culminating in the collection of >25m 
unique registered users (email addresses) with enterprise customers across Australia 
and New Zealand (55% rev), North America (25%), UK/Europe (10%) and South 
Africa/Brazil (~10%). SKF customers include Mirvac, Nandos, Scentre Group, Westfield, 
Dexus, Anytime Fitness, National Museum of Australia, Sydney Cricket Ground, 
Blackstone Properties and Woolworths. 

 The Skyfii platform has been architected to absorb a vast number of unique data sources 
(30x), including existing Wi-Fi infrastructure, BLE (Bluetooth) beacon networks, door-to-
people counters, 2D/3D cameras, thermal imagery, video sources, web and social 
platforms, POS sales data and weather. When combined and correlated together, it 
allows venue owners (shopping centres, airports, department stores, banks, casinos) 
and operators a holistic view of customer behaviour. The application of this intelligence 
is to understand flow of customer traffic, impact on key sales event, optimise staff and 
store rostering, while providing targeted customer communication. The platform also 
captures personalised data from customers who opt in to free internet connectivity.  

Figure 2: Sources of data plugged into the IO platform 

 
Source: Company Reports, Canaccord Genuity estimates 

 While a large proportion of SKF data is sourced from WiFi (CGe 70% of data into IO 
platform, 5-20% personalised data, 30-50% anonymised data), the platform is agnostic 
to the data source with the company currently ingesting data from ~10,000 thermal and 
people counters across its customer base which improves the accuracy of location and 
behavioural analytics for more informed insights. The multitude of data sources is a 
competitive advantage and differentiator versus its peers, which largely rely on WiFi 
networks, and has enabled SKF to be the leading analytics and marketing platform to 
physical venues globally.  

Skyfii Limited
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 The group’s core platform, “IO”, operates via a SaaS (Software-as-a-Service) business 
model and aims to improve business performance by analysing data and gathering 
insights into visitor and customer movements within physical locations and display this 
in a visually appealing cloud-based platform. In our view, physical venue owners were 
historically unsophisticated at collecting insights on their customers (previously exit 
surveys with small sample size), providing SKF a large market opportunity as venues 
look to improve customer data and insights on visitor behaviour. 

 The IO platform is charged on a monthly recurring revenue basis, dependent upon the 
subscription level and services provisioned with services typically contracted on three 
or five year terms. The platform provides a suite of analytical and marketing tools to 
customers and comprises three components, Connect, Insight and Engage, with 
customers having the choice to purchase individual modules or all as a packaged 
service.  

o IO Connect – Data collection of visitor profiles from multiple sources (30x) 
including Wi-Fi, mobile phone identifiers, CCTV streams and POS data. 

o IO Insight – Analysis of visitor behaviour and movements through visual and 
insightful reports. 

o IO Engage – Omnichannel marketing module that provides an easy-to-use 
marketing solution to allow them to target their customers in and out of venue 
across a variety of communication channels including email, SMS and 
Facebook. 

o IO Labs (recent addition for retail vertical) – module to provide interactive 
reports for the retail vertical that can be customised to a specific set of KPI’s or 
metrics that customers need to monitor on an ongoing basis, whether it be 
hourly, daily, weekly or monthly to make more informed decisions on their 
assets.  

 We understand ~85% of SKF customers subscribe to both the Connect/Insight modules; 
however just ~15% subscribe to all three modules, presenting a large upsell opportunity. 
We understand the combined subscription revenue per venue for its IO Connect and IO 
Insight modules are similar to the subscription price for IO Engage/Marketing Services, 
providing +70% upside potential to group revenue if SKF converts all customers to all 
three modules on its platform. We note there is typically a 6-month lag between data 
collection and analysis (IO Connect/Insight) and conversion to its IO Engage/marketing 
platform.  

Figure 3: SKF IO platform 

 
Source: Company Reports, Canaccord Genuity estimates 

Skyfii Limited
Initiation of Coverage

Buy  Target Price A$0.30  | 21 July 2019 Software and Services 5



 

6 

 

 In addition to the IO software, SKF operates a range of professional services through its 
Data Consulting Services and Marketing Services operations. This combines its unique 
technology with personalised services to provide a complete customer experience 
solution for different venue types.  

 The services division works alongside customers of the IO platform to extrapolate further 
value from insights and achieve their strategic objectives. This includes more accurate 
measurement of venue performance, understanding sales and people conversion and 
visitor traffic flow, understanding attribution of their marketing campaign, providing digital 
marketing and media strategic consultancy and helping build and manage customer 
experience programs. The services team consists of six data scientists, digital strategies 
and marketing experts to aid customers best utilise the data extrapolated from the 
platform. 

Figure 4: Growth in customer visits and user registration (database) – FY15-FY19 

  
Source: Company Reports, Canaccord Genuity estimates 

 The group reports 55 FTE and is headquartered in Sydney (37 FTE, R&D, operations, 
finance) with a further 18 spread across Brazil, South Africa, UK and the USA. 

 In our view, the venue analytics market is highly fragmented and should provide a 
consolidation opportunity to SKF. While the company has been building scale through 
organic means (recurring revenue 3-year CAGR >+70%), it has complemented this 
growth through several strategic and small bolt-on acquisitions to accelerate the depth 
of technology and customer breath.  

 Notable acquisitions since IPO include:  

o Beonic (May-19, A$1.7m, $0.1m cash, $1.6 scrip [75% deferred]): Australian 

customer insights provider specialising in camera and people counting 
technology across retail, municipality, cultural centres, education and transit 
(300 customers). Beonic reports ARR of $1.6m coupled with $1.5m-$2m non-
recurring revenues. 

o Wicoms Wireless asset acquisition (Jul-17, A$0.25m, scrip transaction): 

acquired portfolio of primary mall customers across North America and Europe 
from Wicoms Wireless. 

o Causely (Feb-18, A$3.5m, scrip transaction at $0.14cps [25m shares issued]): 

North American marketing services company that enables SME venues to 
contribute to various charitable causes via their customers’ check-ins to social 
media.  
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Figure 5: Snapshot of SKF IO platform 

 
Source: Company Reports, Canaccord Genuity estimates 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Skyfii Limited
Initiation of Coverage

Buy  Target Price A$0.30  | 21 July 2019 Software and Services 7



 

8 

 

Revenue model and growth strategy 

 The group’s revenue model is based on a revenue mix that includes core 
recurring/subscription revenues as well as non-recurring implementation/service fees. 

o Recurring revenue (1H19 55% of revenue, 80-90% gp margins): Generated 

from SKF’s core product, the IO platform, where the software is charged on a 
fixed fee subscription fee per venue per month, typically on 3-5 year contracts. 
Revenues vary by venue size and number of modules utilised by the client. 

o Services revenue (1H19 25% of revenue, 50-60% gp margins): Generated 

from the payment of projects undertaken by both consulting and marketing 
services. Concurrent with its IO platform revenues, the professional services 
and consultancy capability assists clients to utilise the data to best engage with 
their consumers.  

o Non-recurring revenue (1H19 20% of revenue, 30-50% gp margins): 

Generated from the deployment of hardware and infrastructure, 
implementations and upfront set-up fees (primarily in Australia) which underpin 
recurring subscription revenues. The revenue includes installation and 
procurement of third-party WiFi infrastructure, 2D/3D cameras and other 
people counting technologies. This revenue is currently generated solely from 
Australia, with SKF using channel partners in offshore markets to undertake 
implementation of hardware into venues. 

Figure 6: Quarterly operating revenue by revenue source 

 
Source: Company Reports, Canaccord Genuity estimates 

 The pricing structure for implementation and IO platform fees depends on the size of the 

customer: 

o Small-sized venue (café, restaurant, small retail store, gym): upfront fee $1k-

$5k, subscription fee $50/month per venue (>25 venue minimum). 

o Medium-sized venue (commercial tower, coworking office, big-box retailer, 

regional retail centre): upfront fee $5k-$7.5k, subscription fee $600/month per 

venue. 

o Large-sized venue (retail shopping centre, council): upfront fee $10k-$15k, 

subscription fee $1.5k/month per venue. 

o Enterprise (airport, stadiums, large public venue): upfront fee >$30k, 

subscription fee $5k-$10/month. 

Skyfii Limited
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 As is typical of early stage SaaS companies attempting to reach its expansive global 

market in a capital efficient way without investing in a large global sales team, the 

majority of SKF’s offshore revenue is sourced via referrals or channel partners. The 

diverse network of channel partners with established relationships enables SKF to target 

its customer base, which is already pre-qualified, with SKF’s capabilities matching the 

customers’ needs. 

 Examples of these channel partners include Aruba networks, HP Enterprise, Ruckus, 

Deloitte, CISCO, Optus, Cincinnati Bell, Accenture, Dimension Data (South Africa), 

Telecomms Multimedia Solutions (Italy), AM Networks (UK), Ultima (UK), Acuative 

(USA) and Unified Technologies (USA). We estimate that 50-60% of SKF’s revenue is 

derived through these channel partners (primarily offshore markets); however, as the 

business passes through breakeven, we believe SKF will reinvest in a direct 

sales/marketing team to source leads. These channel partners typically receive a 

commission of 20%-40% of the revenues generated from these relationships. 

 While SKF articulates a strong pipeline of customer opportunities (CGe >200 leads in 

pipeline), the primary limiting factor for growth has been the upfront installation cost of 

hardware and infrastructure, whether WiFi or people counting technology, which is 

required for SKF to sell its IO platform.  

Figure 7: Revenue profile and revenue growth 

 
Source: Company Reports, Canaccord Genuity estimates  
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Total Addressable Market 

 SKF operates as part of the global location analytics market, providing customer 

analytics and communication tools for enterprises with physical venues via its IO 

platform and consultancy services.  

 Through the use of location analytics, businesses can gain a deeper understanding of 

existing and prospective customers based on their overall movements and habits to yield 

insights and make decisions that ultimately increase revenue. This data can include 

name, date of birth, interests, hometown, contact details, footfall, dwell and frequency 

of visits. Typically, clients that decide to opt in and share customer data can be further 

profiled for targeted marketing campaigns with more relevant content.  

 According to Mordor Intelligence, the global location analytics market was estimated at 

US$8.3b in 2017 and is expected to reach US$19.6b by 2023, growing at a CAGR of 

+15.3% over the period. A subset of this is the Wi-Fi analytics market which is 

expected to increase at a +30% 5-year CAGR from US$2.9b in 2017 to US$10.7b 

by 2022 (Markets and Markets). At present, venue analytics is mostly used in the US, 

and by Tier 2 companies as illustrated below (Markets and Markets). Growth in this 

market is expected to be driven by the retail transformation phase, WiFi usage, increase 

in GPS devices and technological advancements. 

Figure 8: Location analytics usage by company type and region 

 
Source: Markets and Markets 

 The US, where SKF is largely present (25% of revenue), currently dominates the global 

location analytics market due to the early adoption of technology, better connectivity and 

robust IT infrastructure. However, Asia Pacific is expected to emerge as the fastest-

growing region in the next five years, driven by a large population, growing amount of 

smartphone and social media users and the introduction of emerging technologies. We 

expect this to be a significant opportunity for SKF.  

 Location analytics is likely to be widely adopted by retailers in the coming years as it 

solves the online to offline attribution gap. For example, location intelligence allows 

retailers to see how their online advertising translates into in-store visits which is often 

difficult to understand otherwise. Structural headwinds of retailers are continuing to 

increase as customers chose to browse and shop via digital platforms instead of going 

in store. As a result of this shift, we believe there is a clear need for new strategies that 

encourage physical customer engagement with retailers in response to the rise of e-

commerce.  

 In particular, it is challenging for mid-size retailers to remain competitive without 

adjusting their marketing strategy, due to the ubiquity and scale of global online retailers 

while margins decline, and the cost of meeting customer expectations increases. 
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Therefore, utilisation and analysis of customer data will be necessary to gain a 

competitive advantage and ascertain an optimal store layout. Building detailed and 

personalised customer profiles enables retailers to understand how their customers 

interact with a venue in order to develop strategies that improve engagement and 

maximise profit. 

 There are many other applications for location analytics aside from retail as all 

businesses with physical venues can benefit from understanding how their spaces are 

being utilised, identifying where they can make meaningful improvements to the visitor 

experience and driving higher engagement with visitors.  

 We note that while SKF’s revenue is largely derived from the retail vertical (~50% of 

group revenues, ~200 shopping centers in Australia), the group is also represented in 

over 10 separate industry verticals including municipalities and smart cities, museums, 

sporting venues (SCG), department stores, financial and banking (HSBC), airports and 

gyms (Anytime Fitness). The company identifies millions of venues globally that could 

utilise its services. 

Figure 9: Skyfii global footprint 

 

Source: Company Reports, Canaccord Genuity estimates 
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Competitive landscape and positioning 

 The overall location analytics market is going through a period of rapid growth due to 

the retail transformation phase, WiFi usage, increase in GPS devices and technological 

advancements. Location intelligence is increasingly being applied in a number of 

verticals, allowing businesses to gain a deeper understanding of existing and 

prospective customers to ultimately increase revenue. 

 SKF’s competitors primarily comprise start-ups that have been established over the last 

10 years. Generally, most of these businesses have a certain level of integration, from 

data collection to insights and marketing that is comparable to SKF; however, their value 

proposition and depth of functionality can vary substantially.  

Figure 10: Compettive landscape 

 
Source: Company Reports, Canaccord Genuity estimates 

 We consider SKF’s key competitors in the industry as Cloud4WI (UK) and Purple (US):  

o Cloud4WI was founded in 2013 in Italy and relocated to San Francisco and 

focuses on installation of WiFi networks as well as providing insights to the 

retail, restaurants, malls, transportation, banking sectors. While not public, we 

estimate revenues of US$8m-US$10m having raised US$15.5m with lead 

investors Opus Capital and United Ventures. The company reports 130m 

mobile users across 4,500 locations in more than 129 countries. The company 

has offices in New York, London, Paris, Milan, Pisa, Rio De Janeiro and 

Bangkok. Its primary product is Volare, a location analytics and marketing 

platform, intended to understand and fetch mobile data. 

o Purple was founded in 2012 in Manchester (UK) and has estimated revenues 

of >US$10m. The company has offices in Manchester, Austin (US), Melbourne 

(Aust), Madrid (Spain) and Santiago (Chile) with deployments in 160 countries 

across 34,000 locations. The company has secured £10m in funding over five 

rounds with a recent raise in Sept-16 from BOOST&Co as part of a debt 

financing round. Purple WiFi is principally a plug and pay solution for setting up 

free WiFi hotspots for businesses through its Purple Portal. It has primarily 

adopted an inorganic growth strategy, such as partnerships and agreements, 

to attain growth in the WiFi analytics market. 

o Aislelabs was founded in 2013 in Toronto. The company provides location 

analytics, predictive forecasting, personalized marketing, and digital 

advertising features in partnership with enterprise Wi-Fi vendors such 

as Cisco, Aruba Networks, Ruckus Wireless and Open Mesh. Aislelabs raised 

venture capital from Salesforce in 2014 and has customers in North America, 

Europe and Asia including The Dubai Mall (+80m annual visits). 
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Financial and earnings growth forecasts 

 In our view, SKF generates software-like gross profit margins of 75% with limited direct 

sales and marketing spend despite a high proportion of revenue generated from 

implementation/consultancy revenue.  

 SKF’s financials can be separated into a software business coupled with a professional 

services business with opposing working capital and gross profit margin profiles. 

 The company has highlighted that it has experienced “strong pipeline growth in all 

markets, particularly in the Americas” with this trend “expected to continue into 4Q” and 

sets the company up well for strong revenue growth in FY20. We believe SKF has a 

proven business model across a number of verticals in Australia with a dominant 

technology and competitive position (>50% REIT penetration in Australia). 

 Our revenue and earnings growth forecasts are derived using the following assumptions:  

o We believe SKF’s revenue growth will continue in the foreseeable future aided 

by 1) new customer wins driven by structural industry growth and conversion of 

its large sales pipeline; 2) deeper user penetration of existing customers 

portfolio (largely property operators); 3) increased value added modules/upsell 

within IO platform; and 4) acquisitive growth as it bolts on similar but smaller 

operators (not in our forecasts). However, as with all high growth companies, 

SKF’s revenue growth and thus share price uplift will be determined by 

management’s ability to convert on its sales pipeline, which anecdotally remains 

the strongest it has ever been (>200 customers across North America and 

Australia). 

o As typical of SaaS businesses, SKF reports elevated gross profit margins 

(recurring revenue 90% gp margins, services/implementation 50% gp margins), 

and we expect this to expand as its recurring revenues become a larger 

proportion of group revenues (FY16a <50%, FY20e ~60%).  We hold our gross 

profit margins stable between 70%-75% for the foreseeable future. 

o A key attraction to SKF’s business is the limited direct sales and marketing 

spend to grow its revenues. SKF’s sales are largely derived through both direct 

sales and reseller partnerships (~60% rev.) from enterprise customers. As such, 

limited direct marketing has been spent to build brand awareness. We expect 

SKF to increase its direct S&M spend as it passes through breakeven. 

o SKF does not dissect its SG&A and product development spend and as such 

collates each spend in opex. Development spend in a software business is 

critical and aids customer retention and ARPU growth while maintaining 

technology leadership over its competitors. We expect its fixed opex to increase 

at +10% pa over the foreseeable future (post the large step-up post Beonic 

acquisition). 

o SKF’s capex has been holding steady between $1.5m-$2m and we expect it to 

stay within this range for the foreseeable future. 

o We do not forecast acquisitions into our earnings estimates in future periods. 
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Figure 11: SKF P&L, BS and CF statements 

 
Source: Company reports, Canaccord Genuity estimates 

Profit & Loss FY16A FY17A 1H18A 2H18E FY18E 1H19A 2H19E FY19E 1H20E 2H20E FY20E 1H21E 2H21E FY21E

Core SkyFii

Recurring revenue A$m 1.1 2.1 1.5 1.9 3.4 2.3 2.9 5.2 3.1 3.9 7.0 4.0 5.1 9.1

Non- recurring revenue A$m 1.2 1.1 1.2 1.6 2.8 2.2 1.9 4.1 2.6 2.3 5.0 3.2 2.8 6.0

Beonic Technology

Recurring revenue A$m 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.8 0.8 1.5 0.8 0.8 1.5

Non- recurring revenue A$m 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.5 0.5 1.0 0.5 0.5 1.0

Other revenue A$m 1.0 0.9 0.1 0.8 1.0 0.2 0.8 1.0 0.2 0.8 1.0 0.2 0.8 1.0

Group Revenue A$m 3.4 4.1 2.8 4.3 7.1 4.7 5.6 10.3 7.1 8.3 15.4 8.6 9.9 18.5

COGS A$m -1.1 -1.3 -0.9 -1.0 -1.9 -1.5 -1.4 -2.9 -2.0 -2.3 -4.3 -2.0 -2.3 -4.3

Gross Profit A$m 2.3 2.8 1.9 3.3 5.3 3.2 4.2 7.4 5.1 6.0 11.1 6.6 7.6 14.2

Gross profit margin % 67% 67% 68% 77% 74% 68% 75% 72% 71% 72% 72% 76% 77% 77%

Sales & Marketing A$m -0.2 -0.3 -0.1 -0.1 -0.2 -0.3 -0.2 -0.5 -0.4 -0.5 -0.9 -0.5 -0.6 -1.1

Product Development A$m -2.5 -4.1 -1.6 -1.5 -3.1 -1.8 -2.3 -4.2 -2.6 -4.2 -6.8 -3.0 -4.8 -7.8

General Admin A$m -4.5 -2.0 -0.7 -1.5 -2.2 -1.2 -1.4 -2.5 -1.5 -1.6 -3.1 -1.6 -1.7 -3.2

Total Opex A$m -7.2 -6.5 -2.5 -3.0 -5.5 -3.3 -3.9 -7.2 -4.5 -6.3 -10.8 -5.0 -7.1 -12.1

EBITDA A$m -4.9 -3.7 -0.5 0.3 -0.2 -0.1 0.3 0.2 0.6 -0.3 0.3 1.5 0.5 2.0

Depreciation and Amortisation A$m -0.5 -1.1 -0.8 -1.3 -2.0 -1.4 -1.5 -2.9 -1.5 -1.5 -3.0 -1.5 -1.5 -3.0

EBIT A$m -5.4 -4.8 -1.3 -1.0 -2.3 -1.5 -1.2 -2.7 -0.9 -1.8 -2.7 0.0 -1.0 -1.0

Net Interest A$m 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

NPBT A$m -5.4 -4.8 -1.3 -1.0 -2.3 -1.5 -1.2 -2.7 -0.9 -1.8 -2.7 0.0 -1.0 -1.0

Tax Expense A$m 0.0 0.0 0.0 0.0 -0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.3

NPAT (normalised) A$m -5.4 -4.9 -1.1 -0.9 -2.0 -1.2 -1.2 -2.4 -0.9 -1.8 -2.7 0.0 -0.7 -0.7

Balance Sheet FY16A FY17A 1H18A 2H18E FY18E 1H19A 2H19E FY19E 1H20E 2H20E FY20E 1H21E 2H21E FY21E

Cash A$m 2.6 2.3 2.8 1.5 1.5 1.4 1.3 1.3 1.3 1.2 1.2 2.3 2.8 2.8

Receivables A$m 1.5 2.2 1.2 3.7 3.7 2.0 3.1 3.1 3.9 4.6 4.6 4.7 5.5 5.5

PPE A$m 0.2 0.2 0.2 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1

Intangibles A$m 2.8 3.3 3.5 6.7 6.7 6.4 5.8 5.8 5.2 4.6 4.6 4.1 3.5 3.5

Other A$m 0.1 0.1 0.2 0.4 0.4 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3 0.3

Assets A$m 7.2 8.1 7.8 12.3 12.3 10.3 10.5 10.5 10.9 10.8 10.8 11.5 12.1 12.1

Payables A$m 0.7 0.8 0.8 0.8 0.8 0.8 1.0 1.0 1.1 1.5 1.5 1.2 1.7 1.7

Provisions A$m 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Interest bearing liabilities A$m 0.2 0.8 1.0 2.9 2.9 1.4 2.3 2.3 2.9 4.2 4.2 5.2 6.0 6.0

Other A$m 0.1 0.2 0.0 0.2 0.2 0.4 0.9 0.9 0.9 0.9 0.9 0.9 0.9 0.9

Liabilities A$m 1.0 1.8 2.0 3.9 3.9 2.7 4.2 4.2 4.9 6.6 6.6 7.3 8.7 8.7

Equity A$m 6.2 6.4 5.8 8.4 8.4 7.6 6.4 6.4 5.5 3.7 3.7 3.7 3.0 3.0

ROE % -87.0% -77.0% -38.2% -21.7% -23.9% -32.5% -37.8% -38.2% -32.1% -97.7% -72.7% 0.4% -46.6% -23.0%

Financial leverage ratio x 1.2        1.3        1.4        1.5        1.5        1.4        1.7        1.6        2.0        2.9        2.9        3.1        4.0        4.0        

Cash Flow Statement FY16A FY17A 1H18A 2H18E FY18E 1H19A 2H19E FY19E 1H20E 2H20E FY20E 1H21E 2H21E FY21E

EBITDA A$m -4.9 -3.7 -0.5 0.3 -0.2 -0.1 0.3 0.2 0.6 -0.3 0.3 1.5 0.5 2.0

Working Capital A$m 2.9 1.3 1.0 -0.7 0.3 1.1 -0.1 1.1 -0.1 1.1 1.0 0.5 0.6 1.1

Net Interest paid A$m 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Income taxes paid A$m 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.3

Net operating cash flows A$m -2.0 -2.4 0.5 -0.4 0.1 1.0 0.2 1.3 0.5 0.8 1.3 2.1 1.4 3.4

PPE A$m -0.2 -0.1 0.0 0.0 0.0 -0.1 0.0 0.0 -0.1 0.0 0.0 -0.1 0.0 0.0

Development costs A$m 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Other/Acquisitions A$m -1.8 -1.6 -0.7 -0.9 -1.6 -1.0 -0.9 -1.9 -0.9 -0.9 -1.8 -0.9 -0.9 -1.8

Net investing cash flows A$m -2.0 -1.7 -0.8 -0.9 -1.6 -1.1 -0.9 -1.9 -1.0 -0.9 -1.8 -1.0 -0.9 -1.8

Proceeds from issue of securities A$m 4.1 3.9 0.7 0.0 0.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Net borrowings A$m 0.0 -0.2 0.0 0.0 0.0 0.0 0.5 0.5 0.5 0.0 0.5 0.0 0.0 0.0

Net financing cash flows A$m 3.9 3.7 0.7 0.0 0.7 0.0 0.5 0.5 0.5 0.0 0.5 0.0 0.0 0.0

Net change A$m -0.1 -0.4 0.5 -1.3 -0.8 -0.1 -0.1 -0.2 0.1 -0.1 0.0 1.1 0.5 1.6

Cash at beginning of period A$m 1.6 2.6 2.3 2.8 2.3 1.5 1.4 1.5 1.3 1.3 1.3 1.2 2.3 1.2

Cash at end of period A$m 1.5 2.3 2.8 1.5 1.5 1.4 1.3 1.3 1.3 1.2 1.2 2.3 2.8 2.8
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Valuation 

 We value SKF at $0.30ps, using a sum-of-the-parts valuation methodology, separating 

its non-recurring implementation/professional services division and its highly 

recurring/margin SaaS (IO platform) business. The company has reported negligible 

customer churn (<1%) over the previous five years (portfolio lifetime value irrelevant), 

illustrating the stickiness of its platform, relevance by customers and the potential for 

price rises in future periods. 

 SKF’s reports impressive revenue growth (+85% four-year rev. CAGR), elevated 

software-like gross profit margins (>70%) with limited S&M spend (<5% of revenue), 

illustrating the large operating leverage inherent in the business as it scales (SKF 

GPAPA margins 67% [+46% rev. growth], NEA 52% [+36% revg], XRO 45% [+32% 

revg], 360 13% [+85% revg]). 

 In assessing a fair value for SKF, our valuation comprises the following: 

o Present value of explicit free cash flow generated by the group until FY24 

(Ke 12.5%, β 2.0x, ERP 5.5%, rf 1.5%);  

o Assign a ~6x terminal EBITDA multiple for SKF’s 

implementation/professional services division after incorporating a 25% 

margin on FY24 revenues ($10m); and  

o Incorporate a 45% long-term cash EBIT margin (software gross profit margin 

85%, steady state S&M expense 15%, capex/G&A 20%) on our FY24e 

recurring/software related revenues of $22m and apply a terminal EBIT 

multiple of 14x, which is broadly in line with ASX industrial peers.  

Figure 12: DCF valuation 

 
Source: Company Reports, Canaccord Genuity estimates 

 

 

 

DCF Analysis - Firm Value FY20 FY21 FY22 FY23 FY24

1. Explicit cash flow

Cash EBITDA 0.3 2.0 1.7 3.6 6.2 Risk Free Rate 1.5% LT sustainable cash EBITDA margins

Less cash tax 0.0 0.3 0.3 -0.2 -0.9 Beta 2.0 Revenue 100%

Less Increase in working capital 1.0 1.1 1.5 0.7 0.8 Equity RP 5.5% Gross profit margins 85%

Less capex -1.8 -1.8 -1.8 -1.8 -1.8 Cost of Equity 12.5% S&M (churn/sales cont. ratio) 15%

Capex 10%

Free Cashflow to Firm -0.5 1.6 1.8 2.3 4.3 Cost of Debt 5.0% G&A 10%

Discount factor 0.89 0.79 0.70 0.63 0.56 Gearing Ratio 0.0% EBIT margin 50%

PV of Free Cashflow -0.5 1.2 1.3 1.4 2.4 WACC 12.5% LT EBIT multiple 14.0

Total PV of explicit free cash flow 5.9

2. Terminal value 

Services 10.3

LT EBITDA Margin 25%

LT EBITDA Multiple 7.0

Services valuation 18.0

SaaS Terminal revenue (FY24) 20         

LT sustainable EBIT margins 50%

Cash EBIT 10.0      

Long term multiple 14.0      

Terminal value 140       

Combined value 158       

Discount factor 0.56      

PV of terminal value 87.6      

PV of explicit free cash flow 5.9        

Firm Valuation 93.5      

Net Debt 0.8

Equity Valuation 92.7

EFPOWA 348.3

Value per share 0.27

Target price (rolled forward by Ke) 0.30

Skyfii Limited
Initiation of Coverage

Buy  Target Price A$0.30  | 21 July 2019 Software and Services 15



 

16 

 

Peer analysis 

 In our view, SKF reports software-like gross profit margins and as such we believe the 

stock should be compared to its domestic software peers. We provide a comprehensive 

peer set analysis relative to SKF’s domestic and international software peers.  

 On an FY20 EV/revenue basis, SKF trades on 2.5x multiple, a -75% discount to its 

domestic peers (SKF FY20 2.5x, SaaS peers 9.4x), despite elevated organic growth 

(FY20 SKF +30% organic growth, Aust. SaaS peers +29%). 

 Figure 13: Peer analysis – FY20 EV/revenue  

 

Source: CapitalIQ, Canaccord Genuity estimates 
 

 

 

 

FY18 FY19 FY20 FY21 FY19 FY20 FY21 FY19 FY20 FY21 FY19 FY20 FY21 FY19 FY20 FY21

Domestic SaaS

Skyfii $0.15 AUD $42 $41 7 10 15 18 4.0 2.6 2.2 5.5 3.7 2.9 -171.1 206.6 129.6 44% 50% 20%

WiseTech $29.93 AUD $9,492 $9,480 222 339 451 563 28.0 21.0 16.8 33.7 25.3 20.3 88.9 64.6 46.4 53% 33% 25%

Xero $59.87 AUD $8,425 $8,408 398 556 726 909 15.1 11.6 9.3 18.7 14.3 11.4 91.6 58.2 39.7 40% 31% 25%

Altium $36.01 AUD $4,700 $4,642 140 250 313 386 18.6 14.8 12.0 37.1 29.7 24.1 50.7 38.9 30.4 78% 25% 23%

Appen $29.95 AUD $3,623 $3,640 350 529 652 766 6.9 5.6 4.8 15.6 12.7 10.8 41.6 30.6 23.9 51% 23% 17%

Nearmap $3.12 AUD $1,399 $1,317 54 76 101 134 17.3 13.0 9.8 41.3 30.9 23.4 95.3 90.9 41.3 41% 34% 32%

HUB24 $11.32 AUD $705 $689 88 99 119 140 7.0 5.8 4.9 17.0 14.1 12.0 47.5 27.0 18.6 13% 20% 17%

Life360 $3.64 USD $524 $498 32 59 95 139 12.1 7.5 5.1 12.1 7.5 5.1 -11.8 -15.9 -53.5 83% 61% 46%

Infomedia $1.89 AUD $588 $581 73 83 93 105 7.0 6.2 5.5 9.3 8.3 7.4 16.2 13.6 11.9 14% 12% 12%

Audinate $8.01 AUD $520 $507 20 28 37 49 18.2 13.6 10.3 24.3 18.1 13.7 206.2 110.1 54.5 42% 34% 32%

Elmo $6.99 AUD $442 $406 27 45 58 72 9.1 7.1 5.6 9.9 7.7 6.1 -312.8 293.0 46.1 68% 29% 26%

Praemium $0.48 AUD $193 $181 42 47 52 58 3.9 3.5 3.1 4.8 4.3 3.9 17.3 13.9 11.8 11% 12% 10%

Bigtincan $0.46 AUD $118 $105 13 21 28 35 5.0 3.7 3.0 10.1 7.6 6.2 -25.3 -105.1 43.8 61% 33% 23%

Average 12.3 9.4 7.5 19.5 15.0 12.0 46% 29% 24%

International SaaS

Adobe Systems $310.08 USD $150,525 $151,182 9,030 11,190 13,189 15,132 13.5 11.5 10.0 15.7 13.3 11.6 30.2 24.8 21.5 24% 18% 15%

Salesforce.com $157.98 USD $122,678 $123,067 13,282 16,263 19,517 23,222 7.6 6.3 5.3 10.3 8.6 7.2 29.2 23.5 19.6 22% 20% 19%

Workday $217.88 USD $49,326 $48,963 2,822 3,569 4,400 5,329 13.7 11.1 9.2 19.8 16.1 13.3 69.9 52.1 39.8 26% 23% 21%

Shopify $331.15 USD $37,266 $35,373 1,073 1,514 2,019 2,698 23.4 17.5 13.1 41.4 31.0 23.2 571.2 315.2 140.2 41% 33% 34%

Veeva Systems $173.17 USD $25,502 $24,192 862 1,050 1,245 1,464 23.0 19.4 16.5 33.9 28.5 24.3 59.7 50.5 41.6 22% 19% 18%

Paycom $242.05 USD $13,920 $13,888 566 720 885 1,079 19.3 15.7 12.9 22.6 18.3 15.0 46.7 37.4 29.5 27% 23% 22%

Zendesk $92.13 USD $10,094 $10,229 599 808 1,055 1,348 12.7 9.7 7.6 18.0 13.8 10.8 191.4 102.3 62.2 35% 30% 28%

DocuSign $53.05 USD $9,220 $9,085 701 921 1,143 1,396 9.9 7.9 6.5 13.5 10.9 8.9 112.3 71.4 39.7 31% 24% 22%

Coupa $145.77 USD $9,004 $8,864 260 346 441 589 25.6 20.1 15.1 39.1 30.7 23.0 395.0 210.7 70.9 33% 27% 33%

HubSpot $182.03 USD $7,664 $7,206 513 658 814 1,000 11.0 8.9 7.2 13.7 11.1 9.0 88.7 62.1 45.1 28% 24% 23%

Ceridian $49.78 USD $7,011 $7,520 746 812 918 1,057 9.3 8.2 7.1 21.1 18.7 16.2 40.7 33.6 26.8 9% 13% 15%

Anaplan $56.91 USD $7,351 $7,072 241 330 426 540 21.4 16.6 13.1 31.9 24.7 19.5 -125.8 -177.2 248.3 37% 29% 27%

Smartsheet $53.91 USD $6,270 $6,120 178 264 361 507 23.2 16.9 12.1 29.4 21.5 15.3 -150.5 -177.9 4,839.0 49% 37% 40%

Avalara $85.75 USD $6,307 $6,160 272 350 430 553 17.6 14.3 11.1 24.2 19.7 15.3 11,385.4 290.9 136.2 29% 23% 29%

RealPage $63.57 USD $5,866 $6,330 869 991 1,102 1,220 6.4 5.7 5.2 10.8 9.7 8.8 22.5 19.3 16.5 14% 11% 11%

Paylocity $105.60 USD $5,594 $5,455 404 510 612 729 10.7 8.9 7.5 18.0 15.0 12.6 37.1 30.1 24.2 26% 20% 19%

Descartes $36.84 USD $3,758 $3,982 275 326 361 403 12.2 11.0 9.9 16.8 15.2 13.6 33.4 29.5 26.7 18% 11% 12%

LogMeIn $75.98 USD $3,786 $3,955 1,204 1,258 1,322 1,415 3.1 3.0 2.8 3.9 3.8 3.5 9.6 10.0 8.5 4% 5% 7%

Q2 Holdings $80.96 USD $3,782 $3,837 241 311 380 459 12.3 10.1 8.4 25.3 20.7 17.1 184.7 93.1 55.8 29% 22% 21%

Cornerstone OnD. $60.85 USD $3,630 $3,616 538 568 647 749 6.4 5.6 4.8 9.0 7.9 6.9 29.7 22.5 20.4 6% 14% 16%

AppFolio $107.61 USD $3,659 $3,697 190 254 321 0 14.5 11.5 23.6 18.7 89.7 63.3 34% 26%

Everbridge $97.97 USD $3,226 $3,080 147 197 248 309 15.6 12.4 10.0 22.4 17.8 14.3 664.0 241.2 96.9 34% 26% 25%

Pluralsight $30.71 USD $2,926 $2,691 232 316 427 586 8.5 6.3 4.6 12.1 9.0 6.5 -60.0 -632.0 36% 35% 37%

BlackLine $49.06 USD $2,701 $2,583 228 278 339 396 9.3 7.6 6.5 12.2 10.0 8.5 124.4 80.3 63.9 22% 22% 17%

Workiva $58.75 USD $2,653 $2,580 244 285 332 390 9.0 7.8 6.6 12.7 11.0 9.3 -236.1 -464.1 105.9 17% 16% 18%

Box $16.98 USD $2,488 $2,651 608 690 779 879 3.8 3.4 3.0 5.3 4.7 4.2 50.2 31.3 18.7 13% 13% 13%

Yext $21.02 USD $2,336 $2,088 228 300 390 505 7.0 5.4 4.1 9.9 7.6 5.9 -56.2 -76.4 -195.4 31% 30% 30%

SurveyMonkey $16.88 USD $2,196 $2,336 254 302 359 425 7.7 6.5 5.5 10.9 9.1 7.7 59.8 43.9 31.3 19% 19% 18%

Kinaxis $81.25 USD $2,126 $1,938 151 186 211 0 10.4 9.2 14.8 13.1 39.3 34.8 24% 13%

SPS Commerce $102.41 USD $1,835 $1,670 248 276 301 334 6.1 5.5 5.0 9.1 8.3 7.5 25.3 21.9 19.3 11% 9% 11%

Zuora $15.49 USD $1,721 $1,555 235 274 326 389 5.7 4.8 4.0 9.9 8.3 7.0 -41.0 -60.6 17% 19% 19%

LivePerson $31.99 USD $1,957 $1,910 250 289 344 411 6.6 5.6 4.6 9.0 7.6 6.3 172.1 74.3 55.9 16% 19% 19%

Instructure $42.16 USD $1,542 $1,501 210 259 312 364 5.8 4.8 4.1 8.2 6.8 5.8 -123.5 -339.0 98.9 23% 21% 17%

Carbonite $24.96 USD $860 $1,319 296 484 580 0 2.7 2.3 3.8 3.2 9.9 8.1 63% 20% -100%

Benefitfocus $26.26 USD $854 $985 259 303 354 410 3.2 2.8 2.4 6.3 5.4 4.7 59.0 30.0 19.5 17% 17% 16%

ChannelAdvisor $9.36 USD $261 $233 131 132 141 157 1.8 1.7 1.5 2.2 2.1 1.9 14.8 12.3 10.0 1% 6% 11%

Asure Software $9.03 USD $139 $252 88 105 113 0 2.4 2.2 3.1 2.9 10.7 9.8 19% 8% -100%

Average 10.9 8.9 7.5 16.1 13.1 11.1 25% 20% 14%

Company Share Price $ EVMarket Cap
Revenue ($m) EV/EBITDA Revenue GrowthEV/Revenue EV/Gross Profit
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Key Management 

 Wayne Arthur (CEO and Executive Director): Mr. Arthur is a co-founder of Skyfii and 

was appointed an Executive Director of the company in November 2014. He has built a 

long-standing career in the outdoor media sector in senior managerial roles for 

companies such as Titan Media Group and EYE Corp where his experience in these 

roles has spanned three international markets. He has also been responsible for the 

delivery of key contracts and partnerships to the Skyfii business to date.  

 John Rankin (COO): Mr. Rankin has over 18 years’ experience in the media and 

property industry, 13 of which were spent in senior and executive leadership positions. 

Prior to joining Skyfii he worked at GPT Group where he held two Director-level 

positions. Prior to GPT, Mr. Rankin spent five years in the United Kingdom at out-of-

home media company, EYE, as General Manager. 

 Michael Walker (CIO): Mr. Walker has over 20 years of executive management and 

capital markets experience. He was formerly a Director of Citigroup (Asia Pacific) where 

he held several senior roles in Australia and Hong Kong. Prior to Citigroup, he held 

senior positions at Citibank, UBS and Bankers Trust. 

 Koreen White (Finance Director): Ms. White has 21 years of experience in listed and 

unlisted, Australian and US-based corporate entities having worked across the 

technology, media and telecommunications (TMT) sector. She was appointed Company 

Secretary in August 2017. 

 Jason Martin (Chief Product Officer): Mr. Martin’s background is primarily focused on 

designing and building high-volume processing systems. Working as a principal 

architect on large-scale projects for government and commercial enterprises has 

provided him with knowledge of how to build scalable and secure platforms. 
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Board of Directors 

 Wayne Arthur (CEO and Executive Director): Please see key management 

personnel.  

 Andrew Johnson (Non-Executive Chairman): Mr. Johnson is an experienced 

telecommunications industry executive. He is currently Chairman of Kumul Telikom 

Holdings and Chairman of bmobile-Vodafone as well as Director of Dataco. He is also 

Managing Partner of Delta Systems International and has held previous roles as 

Divisional Manager for Computer Science Corporation’s Australian and NZ 

Communications and Defence division, CEO of Tenix Defence Systems and Managing 

Director of Telstra’s Data and Online Division. He is a member of the Nomination and 

Remuneration Committee and Member (Chairman) of the Audit and Risk Committee.  

 Lincoln Brown (Non-Executive Director): Mr. Brown has been a Non-Executive 

Director since April 2018. He is the founder and chairman of Causley and a sophisticated 

technology entrepreneur who recently sold his mobile technology business to Zynga in 

a very successful exit. He brings expertise in mobile tech, data science and machine 

learning and a wealth of US-based contacts to the Skyfii board to assist in the business’ 

expansion in North America.  

 Sue O’Malley (Non-Executive Director): Ms. O’Malley was appointed a Non-Executive 

Director of Skyfii in September 2018. She is a former Westfield/Scentre Group 

executive, having held a number of senior managerial roles, including the position of 

Westfield Group General Manager Facilities & Sustainability Australia and Scentre 

Group Regional General Manager, overseeing a portfolio of ten Westfield shopping 

centres in NSW with a total asset value of over $10 billion. She will assist Skyfii as it 

looks to expand its market leading position in the retail property sector both domestically 

and internationally.  

 Jon Adgemis (Non-Executive Director): Mr. Adgemis was appointed a Non-Executive 

Director of Skyfii in September 2018. He is currently Managing Director of Mergers & 

Acquisitions (M&A) at KPMG Sydney, having previously held the role of National Head 

of Mergers & Acquisitions AND Partner of KPMG for a number of years. He will assist 

Skyfii as it continues to grow and expand its operations globally.   
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Risks 

 Changes to privacy laws: Any changes in privacy laws could impact the ability for SKF 

to provide its current products and services, which could have a material adverse effect 

on the business, operations, financial performance and share price. This may include 

changes to the Privacy Act and/or the Australian Privacy Principles.  

 Changes to mobile device identification: Future changes to the way mobile devices 

search for wireless networks, including masking of the MAC address could significantly 

impact SKF’s products and services which rely on location analytics data. We expect 

this would also have a material adverse effect on the business, operations, financial 

performance and share price. 

 Increased competition: Given the size of the potential market, we expect new players 

to emerge in the future, changing the competitive landscape that SKF operates in. New 

entrants to the industry may offer better pricing, service, quality, information security and 

innovation. A meaningful rise in competition may materially shift SKF’s customer 

retention and acquisition costs which could ultimately compromise margins and top-line 

momentum, particularly if SKF is unable to counter these actions. In addition, some of 

SKF’s competitors may have a longer operating history, greater market share in certain 

markets or greater financial resources enabling them to better withstand downturns in 

the market or expand into new markets more aggressively than SKF.  

 Customer retention: SKF is dependent on its ability to retain its existing customers and 

attract new customers. The company operates via a subscription revenue model which 

is exposed to the risk of termination, expiry and non-renewal which may impact future 

operating and financial performance. Failure to meet customer expectations, poor 

customer service, technology disruptions, pricing or competition may expose SKF to the 

risk of termination, expiry or non-renewal of a customers’ subscription.  

 Key supplier and customer risk: SKF may be dependent on various key supplier and 

customer relationships in certain areas of its business. The loss of any of these 

relationships could negatively impact the company and its financial condition, at least 

until alternative arrangements can be implemented. However, we expect that finding 

new vendors on favourable terms, in a timely manner, may be challenging. In addition, 

there is reputation risk to the Skyfii brand if services do not meet customer expectations.  

 Operational and technological failure: SKF is reliant on its technology platform 

including servers, the internet, data centre hosting services and its cloud environment. 

Operational disruption could lead to business delays and adversely affect the company’s 

reputation, impacting its ability to win new customer contracts and thus grow revenue.  
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Appendix: Important Disclosures

Analyst Certification
Each authoring analyst of Canaccord Genuity whose name appears on the front page of this research hereby certifies that (i) the
recommendations and opinions expressed in this research accurately reflect the authoring analyst’s personal, independent and
objective views about any and all of the designated investments or relevant issuers discussed herein that are within such authoring
analyst’s coverage universe and (ii) no part of the authoring analyst’s compensation was, is, or will be, directly or indirectly, related to the
specific recommendations or views expressed by the authoring analyst in the research.
Analysts employed outside the US are not registered as research analysts with FINRA. These analysts may not be associated persons of
Canaccord Genuity LLC and therefore may not be subject to the FINRA Rule 2241 and NYSE Rule 472 restrictions on communications
with a subject company, public appearances and trading securities held by a research analyst account.
Sector Coverage
Individuals identified as “Sector Coverage” cover a subject company’s industry in the identified jurisdiction, but are not authoring
analysts of the report.

Investment Recommendation
Date and time of first dissemination: July 21, 2019, 16:30 ET
Date and time of production: July 21, 2019, 17:26 ET
Target Price / Valuation Methodology:
Skyfii Limited - SKF
We value SKF at $0.30ps, using a sum-of-the-parts valuation methodology, separating its non-recurring implementation/professional
services division and its highly recurring/margin SaaS (IO platform) business.
Risks to achieving Target Price / Valuation:
Skyfii Limited - SKF
• Changes to privacy laws: Any changes in privacy laws could impact the ability for SKF to provide its current products and services,

which could have a material adverse effect on the business, operations, financial performance and share price. This may include
changes to the Privacy Act and/or the Australian Privacy Principles.

• Changes to mobile device identification: Future changes to the way mobile devices search for wireless networks, including masking
of the MAC address could significantly impact SKF’s products and services which rely on location analytics data. We expect this would
also have a material adverse effect on the business, operations, financial performance and share price.

• Increased competition: Given the size of the potential market, we expect new players to emerge in the future, changing the
competitive landscape that SKF operates in. New entrants to the industry may offer better pricing, service, quality, information security
and innovation. A meaningful rise in competition may materially shift SKF’s customer retention and acquisition costs which could
ultimately compromise margins and top-line momentum, particularly if SKF is unable to counter these actions. In addition, some of
SKF’s competitors may have a longer operating history, greater market share in certain markets or greater financial resources enabling
them to better withstand downturns in the market or expand into new markets more aggressively than SKF.

• Customer retention: SKF is dependent on its ability to retain its existing customers and attract new customers. The company operates
via a subscription revenue model which is exposed to the risk of termination, expiry and non-renewal which may impact future
operating and financial performance. Failure to meet customer expectations, poor customer service, technology disruptions, pricing or
competition may expose SKF to the risk of termination, expiry or non-renewal of a customers’ subscription.

• Key supplier and customer risk: SKF may be dependent on various key supplier and customer relationships in certain areas of
its business. The loss of any of these relationships could negatively impact the company and its financial condition, at least until
alternative arrangements can be implemented. However, we expect that finding new vendors on favourable terms, in a timely manner,
may be challenging. In addition, there is reputation risk to the Skyfii brand if services do not meet customer expectations.

• Operational and technological failure: SKF is reliant on its technology platform including servers, the internet, data centre hosting
services and its cloud environment. Operational disruption could lead to business delays and adversely affect the company’s
reputation, impacting its ability to win new customer contracts and thus grow revenue.
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Distribution of Ratings:
Global Stock Ratings (as of 07/21/19)
Rating Coverage Universe IB Clients

# % %
Buy 518 59.27% 51.54%
Hold 204 23.34% 34.31%
Sell 23 2.63% 21.74%
Speculative Buy 129 14.76% 75.97%

874* 100.0%
*Total includes stocks that are Under Review

Canaccord Genuity Ratings System
BUY: The stock is expected to generate risk-adjusted returns of over 10% during the next 12 months.

HOLD: The stock is expected to generate risk-adjusted returns of 0-10% during the next 12 months.

SELL: The stock is expected to generate negative risk-adjusted returns during the next 12 months.

NOT RATED: Canaccord Genuity does not provide research coverage of the relevant issuer.
“Risk-adjusted return” refers to the expected return in relation to the amount of risk associated with the designated investment or the
relevant issuer.
Risk Qualifier
SPECULATIVE: Stocks bear significantly higher risk that typically cannot be valued by normal fundamental criteria. Investments in the
stock may result in material loss.

12-Month Recommendation History (as of date same as the Global Stock Ratings table)
A list of all the recommendations on any issuer under coverage that was disseminated during the preceding 12-month period
may be obtained at the following website (provided as a hyperlink if this report is being read electronically) http://disclosures-
mar.canaccordgenuity.com/EN/Pages/default.aspx

Required Company-Specific Disclosures (as of date of this publication)
Canaccord Genuity or one or more of its affiliated companies intend to seek or expect to receive compensation for Investment Banking
services from Skyfii Limited in the next three months.
An analyst has visited the material operations of Skyfii Limited. No payment was received for the related travel costs.

Skyfii Limited Rating History as of 07/19/2019
AUD200

AUD150

AUD100

AUD50

AUD0
Oct 14 Jan 15 Apr 15 Jul 15 Oct 15 Jan 16 Apr 16 Jul 16 Oct 16 Jan 17 Apr 17 Jul 17 Oct 17 Jan 18 Apr 18 Jul 18 Oct 18 Jan 19 Apr 19 Jul 19

Closing Price Price Target

Buy (B); Speculative Buy (SB); Sell (S); Hold (H); Suspended (SU); Under Review (UR); Restricted (RE); Not Rated (NR)

Past performance
In line with Article 44(4)(b), MiFID II Delegated Regulation, we disclose price performance for the preceding five years or the whole period
for which the financial instrument has been offered or investment service provided where less than five years. Please note price history
refers to actual past performance, and that past performance is not a reliable indicator of future price and/or performance.

Online Disclosures
Up-to-date disclosures may be obtained at the following website (provided as a hyperlink if this report is being read electronically)
http://disclosures.canaccordgenuity.com/EN/Pages/default.aspx; or by sending a request to Canaccord Genuity Corp. Research, Attn:
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Disclosures, P.O. Box 10337 Pacific Centre, 2200-609 Granville Street, Vancouver, BC, Canada V7Y 1H2; or by sending a request
by email to disclosures@cgf.com. The reader may also obtain a copy of Canaccord Genuity’s policies and procedures regarding the
dissemination of research by following the steps outlined above.
General Disclaimers
See “Required Company-Specific Disclosures” above for any of the following disclosures required as to companies referred to in this
report: manager or co-manager roles; 1% or other ownership; compensation for certain services; types of client relationships; research
analyst conflicts; managed/co-managed public offerings in prior periods; directorships; market making in equity securities and related
derivatives. For reports identified above as compendium reports, the foregoing required company-specific disclosures can be found in
a hyperlink located in the section labeled, “Compendium Reports.” “Canaccord Genuity” is the business name used by certain wholly
owned subsidiaries of Canaccord Genuity Group Inc., including Canaccord Genuity LLC, Canaccord Genuity Limited, Canaccord Genuity
Corp., and Canaccord Genuity (Australia) Limited, an affiliated company that is 50%-owned by Canaccord Genuity Group Inc.
The authoring analysts who are responsible for the preparation of this research are employed by Canaccord Genuity Corp. a Canadian
broker-dealer with principal offices located in Vancouver, Calgary, Toronto, Montreal, or Canaccord Genuity LLC, a US broker-dealer
with principal offices located in New York, Boston, San Francisco and Houston, or Canaccord Genuity Limited., a UK broker-dealer with
principal offices located in London (UK) and Dublin (Ireland), or Canaccord Genuity (Australia) Limited, an Australian broker-dealer with
principal offices located in Sydney and Melbourne.
The authoring analysts who are responsible for the preparation of this research have received (or will receive) compensation based upon
(among other factors) the Investment Banking revenues and general profits of Canaccord Genuity. However, such authoring analysts
have not received, and will not receive, compensation that is directly based upon or linked to one or more specific Investment Banking
activities, or to recommendations contained in the research.
Some regulators require that a firm must establish, implement and make available a policy for managing conflicts of interest arising as
a result of publication or distribution of research. This research has been prepared in accordance with Canaccord Genuity’s policy on
managing conflicts of interest, and information barriers or firewalls have been used where appropriate. Canaccord Genuity’s policy is
available upon request.
The information contained in this research has been compiled by Canaccord Genuity from sources believed to be reliable, but (with the
exception of the information about Canaccord Genuity) no representation or warranty, express or implied, is made by Canaccord Genuity,
its affiliated companies or any other person as to its fairness, accuracy, completeness or correctness. Canaccord Genuity has not
independently verified the facts, assumptions, and estimates contained herein. All estimates, opinions and other information contained
in this research constitute Canaccord Genuity’s judgement as of the date of this research, are subject to change without notice and are
provided in good faith but without legal responsibility or liability.
From time to time, Canaccord Genuity salespeople, traders, and other professionals provide oral or written market commentary or
trading strategies to our clients and our principal trading desk that reflect opinions that are contrary to the opinions expressed in this
research. Canaccord Genuity’s affiliates, principal trading desk, and investing businesses also from time to time make investment
decisions that are inconsistent with the recommendations or views expressed in this research.
This research is provided for information purposes only and does not constitute an offer or solicitation to buy or sell any designated
investments discussed herein in any jurisdiction where such offer or solicitation would be prohibited. As a result, the designated
investments discussed in this research may not be eligible for sale in some jurisdictions. This research is not, and under no
circumstances should be construed as, a solicitation to act as a securities broker or dealer in any jurisdiction by any person or company
that is not legally permitted to carry on the business of a securities broker or dealer in that jurisdiction. This material is prepared for
general circulation to clients and does not have regard to the investment objectives, financial situation or particular needs of any
particular person. Investors should obtain advice based on their own individual circumstances before making an investment decision.
To the fullest extent permitted by law, none of Canaccord Genuity, its affiliated companies or any other person accepts any liability
whatsoever for any direct or consequential loss arising from or relating to any use of the information contained in this research.
Research Distribution Policy
Canaccord Genuity research is posted on the Canaccord Genuity Research Portal and will be available simultaneously for access by all
of Canaccord Genuity’s customers who are entitled to receive the firm's research. In addition research may be distributed by the firm’s
sales and trading personnel via email, instant message or other electronic means. Customers entitled to receive research may also
receive it via third party vendors. Until such time as research is made available to Canaccord Genuity’s customers as described above,
Authoring Analysts will not discuss the contents of their research with Sales and Trading or Investment Banking employees without prior
compliance consent.
For further information about the proprietary model(s) associated with the covered issuer(s) in this research report, clients should
contact their local sales representative.
Short-Term Trade Ideas
Research Analysts may, from time to time, discuss “short-term trade ideas” in research reports. A short-term trade idea offers a near-
term view on how a security may trade, based on market and trading events or catalysts, and the resulting trading opportunity that may
be available. Any such trading strategies are distinct from and do not affect the analysts' fundamental equity rating for such stocks. A
short-term trade idea may differ from the price targets and recommendations in our published research reports that reflect the research
analyst's views of the longer-term (i.e. one-year or greater) prospects of the subject company, as a result of the differing time horizons,
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methodologies and/or other factors. It is possible, for example, that a subject company's common equity that is considered a long-
term ‘Hold' or 'Sell' might present a short-term buying opportunity as a result of temporary selling pressure in the market or for other
reasons described in the research report; conversely, a subject company's stock rated a long-term 'Buy' or “Speculative Buy’ could be
considered susceptible to a downward price correction, or other factors may exist that lead the research analyst to suggest a sale over
the short-term. Short-term trade ideas are not ratings, nor are they part of any ratings system, and the firm does not intend, and does not
undertake any obligation, to maintain or update short-term trade ideas. Short-term trade ideas are not suitable for all investors and are
not tailored to individual investor circumstances and objectives, and investors should make their own independent decisions regarding
any securities or strategies discussed herein. Please contact your salesperson for more information regarding Canaccord Genuity’s
research.
For Canadian Residents:
This research has been approved by Canaccord Genuity Corp., which accepts sole responsibility for this research and its dissemination
in Canada. Canaccord Genuity Corp. is registered and regulated by the Investment Industry Regulatory Organization of Canada (IIROC)
and is a Member of the Canadian Investor Protection Fund. Canadian clients wishing to effect transactions in any designated investment
discussed should do so through a qualified salesperson of Canaccord Genuity Corp. in their particular province or territory.
For United States Persons:
Canaccord Genuity LLC, a US registered broker-dealer, accepts responsibility for this research and its dissemination in the United States.
This research is intended for distribution in the United States only to certain US institutional investors. US clients wishing to effect
transactions in any designated investment discussed should do so through a qualified salesperson of Canaccord Genuity LLC. Analysts
employed outside the US, as specifically indicated elsewhere in this report, are not registered as research analysts with FINRA. These
analysts may not be associated persons of Canaccord Genuity LLC and therefore may not be subject to the FINRA Rule 2241 and NYSE
Rule 472 restrictions on communications with a subject company, public appearances and trading securities held by a research analyst
account.
For United Kingdom and European Residents:
This research is distributed in the United Kingdom and elsewhere Europe, as third party research by Canaccord Genuity Limited,
which is authorized and regulated by the Financial Conduct Authority. This research is for distribution only to persons who are Eligible
Counterparties or Professional Clients only and is exempt from the general restrictions in section 21 of the Financial Services and
Markets Act 2000 on the communication of invitations or inducements to engage in investment activity on the grounds that it is being
distributed in the United Kingdom only to persons of a kind described in Article 19(5) (Investment Professionals) and 49(2) (High Net
Worth companies, unincorporated associations etc) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005
(as amended). It is not intended to be distributed or passed on, directly or indirectly, to any other class of persons. This material is not for
distribution in the United Kingdom or elsewhere in Europe to retail clients, as defined under the rules of the Financial Conduct Authority.
For Jersey, Guernsey and Isle of Man Residents:
This research is sent to you by Canaccord Genuity Wealth (International) Limited (CGWI) for information purposes and is not to be
construed as a solicitation or an offer to purchase or sell investments or related financial instruments. This research has been produced
by an affiliate of CGWI for circulation to its institutional clients and also CGWI. Its contents have been approved by CGWI and we are
providing it to you on the basis that we believe it to be of interest to you. This statement should be read in conjunction with your client
agreement, CGWI's current terms of business and the other disclosures and disclaimers contained within this research. If you are in any
doubt, you should consult your financial adviser.
CGWI is licensed and regulated by the Guernsey Financial Services Commission, the Jersey Financial Services Commission and the Isle
of Man Financial Supervision Commission. CGWI is registered in Guernsey and is a wholly owned subsidiary of Canaccord Genuity Group
Inc.
For Australian Residents:
This research is distributed in Australia by Canaccord Genuity (Australia) Limited ABN 19 075 071 466 holder of AFS Licence No
234666. To the extent that this research contains any advice, this is limited to general advice only. Recipients should take into account
their own personal circumstances before making an investment decision. Clients wishing to effect any transactions in any financial
products discussed in the research should do so through a qualified representative of Canaccord Genuity (Australia) Limited. Canaccord
Genuity Wealth Management is a division of Canaccord Genuity (Australia) Limited.
For Hong Kong Residents:
This research is distributed in Hong Kong by Canaccord Genuity (Hong Kong) Limited which is licensed by the Securities and Futures
Commission. This research is only intended for persons who fall within the definition of professional investor as defined in the Securities
and Futures Ordinance. It is not intended to be distributed or passed on, directly or indirectly, to any other class of persons. Recipients of
this report can contact Canaccord Genuity (Hong Kong) Limited. (Contact Tel: +852 3919 2561) in respect of any matters arising from, or
in connection with, this research.
Additional information is available on request.
Copyright © Canaccord Genuity Corp. 2019 – Member IIROC/Canadian Investor Protection Fund

Copyright © Canaccord Genuity Limited. 2019 – Member LSE, authorized and regulated by the Financial Conduct Authority.

Copyright © Canaccord Genuity LLC 2019 – Member FINRA/SIPC
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Copyright © Canaccord Genuity (Australia) Limited. 2019 – Participant of ASX Group, Chi-x Australia and of the NSX. Authorized and
regulated by ASIC.

All rights reserved. All material presented in this document, unless specifically indicated otherwise, is under copyright to Canaccord
Genuity Corp., Canaccord Genuity Limited, Canaccord Genuity LLC or Canaccord Genuity Group Inc. None of the material, nor its
content, nor any copy of it, may be altered in any way, or transmitted to or distributed to any other party, without the prior express written
permission of the entities listed above.
None of the material, nor its content, nor any copy of it, may be altered in any way, reproduced, or distributed to any other party
including by way of any form of social media, without the prior express written permission of the entities listed above.
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